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OUR VISION

“To be the No.1 IT Ecosystem in Thailand,
Making people’s lives better
and easier with technology”
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SUSTAINABLE GROWTH MILESTONES 207 o

Capital PCL.

Y2021 Ms. Sutida Mongkolsuthree,
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CONTINUOUS ON R
'SUSTAINABILITY ' RECOGNITION’

S SYNNEX

Environmental » Social *» Governance

The Company listed on Thailand The Company received an ESG 100
Sustainability Investment - THSI for Certificate for 8th consecutive
the 3rdyears years




Q2/2022 & H1/2022 Financial
Performance
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2Q/2022 Key Takeaways: HRE

« Maintain double digit revenue growth
L 2Q/2022 momentum +14%0vov
» Challenging of economic situation & cost
Perf()rma nce pressure caused decrease in YoY earning -9% YoY
/L] Constant Growth Solid growth in all BU with High growth
.I record in the Commercial Segment

In all business unit

-

of revenue

|\\& Good Cost Control Better management and control of OPEX 2 . OO%

T s T . e .7

°, 0 COﬂSlSte nt Remain consistent return to shareholder with O 18 Baht/
®a™ Dividend payment Interim Dividend payment 2022 ! Share




Q2&H1/2022 Financial Performance
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Macroeconomics challenges affected to quarter performance, however H1/2022 still growing

Net Profit (MB)
Q2/2022

211 194

= O—O0—0—

A 1% Yoy

Revenue (MB)

Net Profit

W -9% YoY 8,693 8,688 8,636 g3y 5897
7,331 7,436

1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21

19,550

1Q22 2Q22

414 H1/2022

336/0

Revenue

A 15% Yoy

Net Profit

A 5% Yoy

1H22



Q2&H1/2022 Revenue Growth
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Still maintain double digit growth momentum at +15% YoY in 6M2022

Unit: MB A +15% Yoy
A +14% YoY [
WV 4% Qo0 17,018
9,959 9,592

8,382

Q2/2021 Q1/2022 Q2/2022 | H1/2021 H1/20222

Highlight Situation:

= Qverall, the company's revenue performance

is still growing due to the COVID-19 relaxation
brings back normal economic.

= Q2/2022 is a low season for the IT distributor
business as well as the impact from various
negative factors which affects the purchasing
power of consumers and the profitability of the
company

= Focuses more on growth in the Commercial
segment, especially in the second half of the
year to support the expected economic
expansion.



Q2/2022: Revenue structure SYNNEX

Significant increase revenue contribution in Commercial business unit

Commercial
Network, Server & Storage, Surveillance, Software

Q2 Revenue:
2021 : 8,382 MB

2022 : 9,592 MB (114%Y0Y) 21%

Consumer
18%

Personal Computer, PC Component,
Peripheral & Accessories

Communication
Mobile, Tablet, Smart Device & Gadget

31%
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Revenue %GP
A +0.2% YoY
WV -15% QoQ
5.59% Ep— 5 15%
4,709
3,972 3,983
Q2/2021 Q1/2022 Q2/2022

1. Consumer Business Unit (42% Contribution)
Maintain revenue Q2 YoY while H1/2022 still growing

Unit: MB

A 8% YoY

7,828

5.48%

1H/2022

1H/2021
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Highlight Situation:

« Maintain revenue growth in H1/2022 despite
demand and cost challenge from macro
economic factors

« Gaming console segment still have strong

growth
Q2/2022 Challenge
) ;
Threat of [ Purchasing] Se?é\?vnal | Exchange/ Interest
. inflation | power | . raterisk | rate
\ \ demand \ \ /
\\ B\ AN v \ >\ 4
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2. Communication Business Unit (31% Contribution)

Revenue

2,853
3.22%

Q2/2021
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Slow market in mid-to-low segment while Apple contribution still solid

%GP

A +6% YoY
WV -8% QoQ

3,297 3,017

3.28%
2.88%

Q1/2022 Q2/2022

Unit: MB
Highlight Situation:

« Traditional low season of Phone market during 2"d quarter

« Apple portfolio still growing however decreasing demand
of mid-low phone segment due to effect of consumer

BB purchasing power and economic confident concern
" Apple A 3% YoY
A +11% Yoy
3.16% I
1H/2021  1H/2022 Q2021 Quaz2 Wz Hu202
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Revenue

5.21%

1,477

Q2/2021

3. Commercial Business Unit (21% contribution)
High growth record through focusing strategies

%GP

A +36% YoY

A 15% QoQ

SoBE 4.47%

2,013
1,758

Q1/2022 Q2/2022

T ham
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Unit: MB
nt Highlight Situation:

A £ » Focusing on more solution selling; 10T Solutions,
+31% YoY Security & Surveillance solution, network &
enterprise solutions

» Various projects from public & private sectors
boosted significant growth especially in Network &
System product group

3 006 Enterprise network E% Surveillance & Security

[ =1 (8
F__ = 22 SYNNEX *
0, 0, 2 E. “ oe &

5.02% 4.45% nterprise Solutio W
Cloud Service e Robot

_ - N
. =

Yy =
< r

-

mEy O = =%

Survey & Industrial 3 = @ VR
Drone Solutions > mw’

1H/2021 1H/2022
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Controlling of Selling and Administrative expenses

Efficiency management resulted in lower %SG&A

233 S

2.23%
2.00% 19,550
Revenue «@m%SG&A 17,018
Unit: MB
9,959 9,592
8,382

Q2/2021 Q1/2022 Q2/2022 1H/2021 1H/2022



Q2&H1/2022 Net Profit Performance SVAREX

Mainly impact from shared profit from associate

Unit: MB 414

B Net Profit before shared
profit

B Shared profit form
associate

® Consolidated net profit

Q2/2021 Q1/2022 Q2/2022 1H/2021 1H/2022



Dividend Payment remain consistently healthy SR

EPS (Separate FS) mmDPS -e-Dividend Payout Ratio
0
7% 69% 82% 75% 75%
/ — o
o—
0.92 0.93
0.80
0.72
0.59

ﬁ )

2017 2018 2019 2020 2021 1H22

Note: Dividend Policy of paying a minimum of 40% of net profit after tax, after reserve required by laws and other reserves.



Looking Forward
to No.1 IT Ecosystem
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( Creating sustainable growth through Supply Chain Integration )

Downstream

Upstream

€2 SYNNEX

IT Distributor

- * =
h 4 —d‘l—

Communication Consumer Commercial

|| JCONNECTING IT ECOSYS

New Segment

XA, O 7 &£

Cloud  Cyber ; loT :
Service Sedurty EV Gaming Health g Gions Robotics

After-sales & \
Technical Service
Device as a service
Platform
Subscription

House Brand
Sourcing

-

Finan_cial
Service
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COMMERCIAL BUSINESS

Aggressive Business Expansion with focus strategies

H1/2022: Revenue 3,936 MB (+31% YoY)




HIGH GROWTH and CONTINUE VAR

Strong project backlog and focusing structure =

0
Network & Security +46% +42 /QY Network SOHO

YoY

& ZyXEL s W - D-Link
B % Whocoo Vg o e

Wl e SAPC

System & Storage +44?0/Yo. 4 SYNNEX +80/Y9 Software & Cloud

acer\@;,slzn U anap Commercial business  vicost Iaspersiy ammomesc
asustlor

0 Q
loT Solutions +1 0 Y/(Y’ A Cybersecurity
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NEW SMART SOLUTION BRANDS.. VAR

AV Allied Telesis tp-link | VIGI

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn

Security Solution

VIGI C400HP

gl 0 ) % VIGI 3MP Turret
telligénce and security. - e =S Network Camera

k" a- .v e

Reduci:isk and cost with automate
: o

t

_Enjoy To Autonomous Networking — &N

llllllllllll

Smart Office/Smart : _,

: i B O a r d Classroom

VIGI C300HP

VIGI 3MP Outdoor Bullet il
Network Camera




EXPANSION
‘CYBER SECURITY’
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CYBER THREAT IS INCREASING "

66%

Unit: Trillion USD

It is estimated that,
worldwide, cyber crimes

will cost $10.5 trillion
annually by 2025.

Enterprises facing with

cyberattack

86%

Cybercrime costs include damage and destruction of data,
stolen money, lost productivity, theft of intellectual property,
theft of personal and financial data, embezzlement, fraud,
post-attack disruption to the normal course of business,
forensic investigation, restoration and deletion of hacked data
_ and systems, and reputational harm.

Enterprises not ready to

2015 2025 respond cyber attack

Source: Cybersecurity Ventures



High Growth Thailand SFRliEe
Opportunity in Cybersecurity Market

Cybersecurity
Business

Unit: Million USD

PDPA

Since June 2022 19

CYBER SECURITY
LAW

Since 2019

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025




Investment in Cybersecurity business SHRRIE

CYBERTRQN

The Trusted in Cybersecurity Resilience

SYNNEX invest in Cybertron at 25%, value 55 MB
Managed Security Service Provider Business
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- Leading Managed Security
. Service Provider (MSSP)
in Thailand

MSSP provide a complete outsourced security
solution for an organization.

The Core of MSSP:

The core of the MSSP business is providing security monitoring and

incident response for an organization’s enterprise networks and endpoints.

&) (%) (8)

24/7 SOC Incident Compliance Expertise
Response
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Security
-enter (CSOCQ)

USMstIs:OvngANAIUAIUADIY
vuAvUananulsiuossUuuulri

24/7 NEXT- CYBERSECURITY CUSTOMIZED
GENERATION COMPETENCY CYBERSECURITY
SECURITY DEVELOPMENT INNOVATION
OPERATIONS PLATFORM SERVICES

CENTER



IT Security Hardware & Software

Networking Cloud Endpoint Surveillance

-----------------
.....
--------------
|||||||||

1l

& P >
& SYNNEX

@ CYBERTRQN

Manage Security Service Provider

a2 22 84

Security Operations Center (SOC)
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GAMING BUSINESS

Build Gaming & E-Sport Ecosystem
as No.1 Gaming Hardware Distributor

H1/2022: Revenue 3,370 MB (+32% YoY)




== Demand remain strong
SYNNEX
No.1 Gaming Hardware Distributor in Thailand

] Gaming
— Gaming PC & Hardware . -
8 Console
 CRUN MEMORY Peripherols GANING NOTEBOOK
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THAILAND ESPORT MARKET

Market Size  Audience: Gaming Growth

3.8 43 +15%

Million U.S. dollars Million

memp \ CONtinue build Gaming & E-Sport Ecosystem
SYNNEX

(1

e
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COMMUNICATION BUSINESS

Season for New brands & products

H1/2022: Revenue 6,315 MB (+1% YoY)
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GO BEYOND

THE REBORN OF HEROES
NISNAUUIVOIUINNSSY

® Honor Thailand




HONOR

Honor climbed to the top spot

=IDC

China Smartphone Market, Top 5 Company Shipments, Market Share, and YoY Growth, Q2 2022

(shipments in millions)

compy | 202 | Wz Mkt | guzic2 | meiGaMatet | yo rown

1. Honor 13.1 19.5% 6.9 8.8% 88.6%
Z. VIVO 12.9 TI. 1% T8.0 Z3.0% =3U.87%
3. OPPO 1.5 17.0% 16.5 21.0% -30.7%
4. Xiaomi 10.5 15.6% 13.4 17.0% -22.1%
5. Apple 9.5 14.1% 94 12.0% 0.1%
Others 9.9 14.7% 13.9 17.6% -28.9%
Total 67.2 100.0% 78.8 100.0% -14.7%

Source: IDC Quarterly Mobile Phone Tracker, 2022Q2

Note:

* Data are preliminary and subject to change
* All figures are rounded off

e
TRUSTED BY
YNN,

Best in Class innovation

- High Camara Technology

HONOR Image Engine

Comprehensive
Sensing System

Computational
Photography Platform

s o —
& & =

lor Engine

Performance Innovation

GPU Turbo X

Lower power consumption with higher
power efficiency

Honor’s Privacy Protection

Dual TEE Security OS
Double your security

H-TEE Q-\t:




Exclusive
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Exclusive  Full- 4 2, 000 6

only at Services

Experience
SYNNEX Model Stores phone models




HONOR S

VEJ‘]UIOa'IﬂO"IUE!V! IAUIROUFIAIAL
5uf 15 - 31 AIHIAU 2565

HONOR X9| X8| X7
N1SNAUUIVOJUINNSSY
. SUWS .
an9u189

S'GE’-\R Cable 3-in-1
yafn 359 unn
[+

m e

; / 1#08im T-Shirt
HONOR X9 Kl HoNOR Edition
$1A1 9,299.- yanA 490 un
SUWS

1#ofin T-Shirt
E HONOR Edition
yan 490 yn

Roulvlusludu UsTugudunssun
E 15-31 d&In1AU 2565

= FoununIsIndInUeY
HONOR Officail Stores

® B K

Lazada oo

HONOR X7 HONOR X8

anan IO annn T Q000

TRUSTED BY
YNN

HONOR X SYNNEX

THE REBORN OF HEROES

NISNAUUIVOJUIANSS

HONOR X9 [ X8| X7




/ - .

u.‘,‘o.uoﬂ

o o
v A

xalme 9 PRO+

PTURE THE LIGHT

e
S T o | 1 - TG FONE 2 (THE MALL

0 ypfue g ot ad g B ek BANGKAPI BRIMBKPS)

sggacq s R

TenhhE

| —
HUAWE|
HONOR

L A0 00 ogages




Full Range Product Line up in 2022 T
HONOR Entry - Mid - Flagship

HONOR X9 HONOR X8 HONOR X7
s7n19,299.- $7n1 7,999.- s 6,299.-
Entry the Market by Entry Model ! - ! HONOR Magic4 Pro=HONOR X6

Valuable Price with Best spec _ , , -
Present the Best in class of innovation capability by

H O N O R 70 Flagship model and expand the distribution coverage
by Best Price Entry model



g'é HUAWEI Super Device | Smart Office SFiiex

Share Device Capabilities & Boost Your Efficiency

HUAWEI Sound Joy
e @ orviauer HUAWEI FreeBuds Pro 2
horesidioisiisonsl Mo il CO-ENGINEERED WITH ® DEVIALET HUAWE' Matepad Pro

aamiudmsaTneg | @dselaanda | ssuvaadsesuniuseusne 2.0

UandonnouhinasriassAuuningg

12042 OLED FullView Display

AU HUAWEI M-Pencil (2nd Generation)

8 Soscatery




SAMSUNG Q) motorola SPRINEX

Galaxy Z Fold4

Galaxy Z Flip4

SD 695 | AMOLED 120Hz | naob 50MP OIS
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Q3/2022 Guidance Vi

Confident on growth even challenging factors

Macroeconomic factors from hyperinflation, exchange rate
volatility still put a pressure but gradually improve

Still Confident on Double digit revenue growth boosting by
solid commercial backlog

Maintain Gross Margin at 4%+ with efficiency management

Continue moving toward ‘No.1 IT Ecosystem’ through seeking
attractive fast-growing business opportunity



SUSTAINABILITY

For a better
education..

lAsvns ‘E-Library’

1ASVNISBIVUDNNSDU
wauuiunnains

lAsvnmisauuayuaunsau
tnAlulagdiwonNISANUVA

== SYNNEX
For a Better Life

i
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For a better
environment..

Av.1RoNAAU Trusted by
Synnex E-Waste”

uwaawasudo-viadumioniiio
Jov

Saniswavvuogvgvdiu
‘Solar roof’




Making people’s lives better and
easier with technology
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acer AV Allied Telesis

»4 AUTODESK

Value Added Distributor

D&ALTechnologies

AUTHORIZED DISTRIBUTOR

FUJIFILM

instax

O 3 L 14°
iBoard

@ LG

Fﬁmi@
Shuttle

@gch(}uard‘

Bitdefender

A AELTA

INNO3D"

logitech

QNAP

TEAMGROUP Gean

SS
Western Digital.

AMDA

brother

at yourside

cip

GIGABYTE"

intel.

B® Microsoft

Wireless your iife

rApPOO

P&per

Nnoc

Canon

Delighting You Always

D-Link

HIKVISION

kaspersky

msis

WRAZER

TECNO
mMobile
ZIRCON

ArC

afian]
CISCO

@f ElZO

HOLOWITS

SAMSUNG

Y thermaltake

Y/

ZStack

Authorised
Reseller

S CORSAIR

EPOS

HONOR

KLevVv

< panda

aWatchGuard brand

Sanisk’

10 tp-link

ZYXEL

NETWORKS

NSRecdk

EPSON

EXCEED YOUR VISION

7,
Lemel

@SEAGATE

ViewSonic ]

See the difference™ s
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IN SEARCH OF INCREDIBLE

FUJIFILM

)

w w

HUAWEI
Lenovo

PHILIPS
$-GEAR

o

VIVE



Q&A
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Contact : IR@synnex.co.th



